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Fed set to keep rates unchanged,
may nod to ebbing risks

“The U.S. Federal Reserve is expected to keep interest rates
unchanged...

“The Fed has held its overnight lending rate for banks at a target range
of between 0.25 and 0.50 percent since it lifted the benchmark
interest rate for the first time in a decade from near zero last

December.”

(Reuters)
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Are investors skiddish about Marriott/Starwood
mashup?

"After the deal is done, ownership of the combined company will be
split roughly 60-40 between Marriott shareholders and Starwood
shareholders, respectively.”

(Fortune)

0
A\arriott

Sstarwood

Hotels and
Resorts




RED LION

INNOVATION IN FINANCE, OWNERSHIP & OPERATION:

ENHANCING THE BOTTOM LINE

Is bigger always better?

Are Mega Hotel Brands Good for
Are Mega Hotel Hotel Owners?

Brands Good
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Financing Soft Brands

LIFE:STYLE BRANDS:

BOU:TIQUE HO:TELS:

SOFT BRANDS :
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Financing Soft Brands

HOTELS: NET OPERATING INCOME PER AVAILABLE ROOM
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Financing Soft Brands

+ SEGMENT CHARACTERISTICS -
=]

BOUTIQUE HOTELS LIFESTYLE HOTELS SOFT BRAND COLLECTIONS

Independent or part of
small brands

» Nationally franchised Affiliated with a major
national franchise
Prescriptive distribution system

40 to 300 guest rooms
Design-centric

Design-centric Signature hotels,
individually named and

Planned for travelers who branded

Less than 10,000 square
feet of meeting space

Restaurant and lounge on
site or a selection of
proximate interesting local
dining and entertainment
alternatives

Generally upscale to
luxury

are interested in boutique
lodging

» With a lounge and, at least,

light food on site

Generally upper midscale to
Ihaxury

Unique in design

Generally with restaurant
and lounge

Generally upscale to luxury

Sources: THG
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AS THE MINDSET CONTINUES TO EVOLVE
A SH IFTI NG MINDS ET: SO DOES THE GUEST EXPERIENCE ,
THE NEW EXPECTATIONS OF MODERN TRAVELERS
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Serviced Apartments

In recent years, the serviced apartment sub-
sector of the hospitality industry has grown
faster than any other class of temporary

accommodation
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Is shared ownership the new mixed use and is it a
long term feasible model?

In the business of vacation ownership or
shared ownership, the term “mixed use
property” means a resort that is part
timeshare condos or timeshare units and
part hotel. While once this was a rarity in
vacation ownership timeshare resorts, for
many developers, especially the branded
hospitality providers, this has become a
more typical way to develop a property. But
mixed use properties can go far beyond the
idea of hotel and timeshare resort
combination.
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What's Next in Loyalty Programs

ALTY CLUT

3 Billion loyalty members in US
319 Million in US = 29 loyalty programs per HH

Stats from: https://www.colloguy.com/latest-news/2015-colloquy-




