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Jim Butler, Chairman

Global Hospitality Group®




The "best hard" data on the synergies of
hotel-retail mixed-use we have seen comes

from GGP's presentation at JMBM's 2007
Hotel Developers Conference.




GGP & Retail
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GGP & Retail

Owner, Developer, and Manager of over 200 shopping and mixed use centers in 44 states
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Hotel Alliance & Positioning — Mixed Use Projects
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Hotels at GGP Properties & MPCs

Woodlands Waterway Marriott (Luxury Hotel)
— Hotel on out-parcel adjacent to a regional mall & town cent

— Seven additional hotels in The Woodlands emn

Hotels of Columbia, MD (Multiple Hotels) ”mﬁ:m
— Total of 15 hotels at the MPC SUI [ES '

— Top Chains: Hilton, Sheraton, Courtyard, Homewood Suites “Hilton

Ritz-Carlton Tyson Galleria (Luxury Hotel)
— Hotel semi-attached to a regional mall

Westin Dallas Galleria (Luxury Hotel)
— Hotel integrated with a regional mall

Ritz-Carlton Water Tower Place (Luxury Hotel &
Condominiums)
= Hotel integrated with an urban, vertical mall

red rock

Red Rock Hotel / Summerlin Town Centre
— Hotel adjacent to future Town Center
— Two additional hotels in Summerlin


http://www.redrocklasvegas.com/
http://images.google.com/imgres?imgurl=http://www.brazoslandrealty.com/md1076/upload/wl/Homewood%2520Suites.jpg&imgrefurl=http://www.brazoslandrealty.com/md1076/modules.php%3Fop%3Dmodload%26name%3DWeb_Links%26file%3Dindex%26req%3Dviewlink%26cid%3D22&h=150&w=200&sz=4&hl=en&start=5&tbnid=bM4MqyONC1JLuM:&tbnh=78&tbnw=104&prev=/images%3Fq%3Dhomewood%2Bsuites%26gbv%3D2%26svnum%3D10%26hl%3Den%26sa%3DG

Hotel / Tourism Brings Shopper Traffic

LEISURE TRIP ACTIVITIE]

Shopping

Attend a social/family event
Qutdoor
Rural Sightseeing

Beach Activites
City/Urban Sightseeing
Historic Places, Sites, Museums
Gambling
Theme/Amusement Park
National/State Park
Nightlife/Dancing
Attend Sports Event
Zoo/Aquarium/Science Museum
Water Sports/Boating
Performing Arts
Cultural Events/Festivals Percent of Leisure Person-trips

Golf
Art Museums/Galleries

Winter Sports

Seminar/Courses

5% 10% 15% 20% 25% 30% 35% 40%

Note: Multiple responses allowed.
Source: Travel Industry Assaciation of America, TravelScope ®




Dallas Galleria Mall Customer Profile
64% of the customer base is non-local

Tourist Destination
(50 Miles Away) {Dallas Metroplex)
32% 32%
Local

(3-5 Mile Radius)
36%
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Hotel — Master Planned Community




Hotel — Urban Core Town Center

Reston Town Center, Hyatt Regency

Reston, VA
Opened: 1990
Number of Rooms: 514
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http://www.redrocklasvegas.com/

Hotel — Urban Vertical Mixed Use

Water Tower Place, Ritz Carlton

Chicago, IL
Opened: 1976
Number of Rooms: 422
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Hotel — Regional Center Integration
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Hotel Property Performance Premium Summary

Summary:

*Hotels attached to retail outperform against national hotel trend and competitive hotels
*Hotel premium evident for upscale hotels attached to retail and town centers

*Hotel occupancy premium evident during holiday seasons
eRapid increase in premium as confirmed by performance at The Woodlands Waterway
eIncreased hotel premiums are sustained at these locations despite economic downturns
ePerformance premium has significant impact on valuation of hotels attached to retail

Performance Premium ADR % Occupancy REVPAR %
Hotel within MPC 20-30% 10% - 15% 25-40%
Hotel within MPC & Retail 25-35% 10% 20-30%
Hotel adjacent to Retail 35-40% 10% - 20% 30-40%




Summary

*Hotels contribute to the strength of luxury retail merchandising
*Especially evident at Dallas Galleria and Tyson Galleria where a high percentage of international destination travelers
seeking global luxury brands.
*Westin Dallas attracts a large share of Mexican and Japanese nationals, while the Ritz Tyson attracts a large share of
European and Middles Eastern nationals.

-Hotels alone will not attract luxury tenants

-Combination of luxury anchors (Neiman Marcus, Saks, Nordstrom) and hotel (upscale and luxury brands) creates the
luxury premium evidenced at both Tyson’s Galleria and Dallas Galleria.

-Both the Ritz Tyson and the Westin Dallas luxury retailers share customers from the hotel.

-This is especially evident during holiday seasons (30% of Louis Vuitton’s annual sales volume at Dallas Galleria are
during Nov. and Dec.).

-Reston Hyatt at Reston Town Center served as the primary anchor that drew initial retail tenants

-Retailers have committed to the Reston Town Center because of the Hyatt Hotel and the outdoor town center design.

William Sonoma  Chico’s Saks Macy’s Saks Macy’s
Pottery Barn Talbot Nordstrom Neiman Marcus Cartier
JoS A. Bank Ann Tayler Louis Vuitton Cartier Salvatore Bose
Morton Steak Eddie Bauer Max Mara Coach Ferragamo Burberry
McCormick & Nine West Thomas Pink BCBG Thomas Pink Channel
Schmick’s GAP Tommy Bahama Gucci Hugo Boss

Lacoste

Armani Exchange Versace Ralph Lauren
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